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Andreas Tschersich
Grafik Design
---
Nicht zuletzt aufgrund meiner Ausbildung zum Grafik Designer an einer 
Schweizer Kunstgewerbeschule, liegt mein Fokus auf Corporate Identity, 
Editorial-Design sowie Logoentwicklung. Begründet in solidem hand-
werklichem Geschick, liegt dabei besondere Sorgfalt im Umgang mit dem 
vorhandenen Bildmaterial und der typografischen Umsetzung.

Ein bestehendes Design auf unterschiedliche Formate, Medien oder auch 
Sprachen umzusetzen oder herunterzubrechen ist für mich genauso wichtig 
und herausfordernd, wie die Entwicklung eines neuen Erscheinungsbildes 
oder Designs. Oft kann einem da ein noch so detailliertes Manual nur bedingt 
weiterhelfen. Unabhängig von Guidelines, ist ein gutes Gespür für Farben, 
Typografie und Gestaltungselemente sowie ein sensibles Raumgefühl 
ausschlaggebend, um die gewünschte Wiedererkennbarkeit zu erreichen.
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Andreas Tschersich
Grafik Design
--- 
Curriculum Vitae

1992 – 1997

Kantonale Schule für Gestaltung
Biel/Bienne, Schweiz
1997 –  2001

Werbeagentur Leuenberger 
Biel/Bienne
2001 –  2004

erdmannpeisker
Brand Identity and Communication
Biel/Bienne – Berlin
Seit 2001 

zwei:null, selbständiger Freelancer
u. a. für formdusche Berlin, ressourcenmangel Hamburg, 
Zum goldenen Hirschen Berlin, KKLD* Berlin  – New York

---
Kunden (Auswahl)

BMW, BMWGuggenheimLab, MINI, Panasonic, Bayer, 
Lufthansa, Cervélo, Architizer, HENN Architekten, 
Polaroid Sunglasses, HelsinKissBerlin, die Grünen, 
Deutsches Symphonie-Orchester Berlin, Bundesverband 
Deutscher Stiftungen, Deutsche Homöopathie-Union,
smart, vitra, Credit Suisse, Swisscom, Swatch, Eterna, 
myonic, JESA (Kugellager), nut+grat  (Möbel), Glutz 
(Zutrittssysteme), mad Club, :mlzd, Bund Schweizer 
Architektinnen und Architekten, Architekturforum Biel
 
---
Andreas Tschersich
Greifswalder Straße 194, 10405 Berlin  
+49 176 4650 5427, at@zwei-null.ch
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THF Tower
Publikation

Gestaltung/Konzept
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Eckhard Hoffmann
Emil Krebs' Methode des Erlernens
einer Fremdsprache
Niederschrift
Gestaltung/Konzept

zwei:null
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Bundesverband Deutscher Stiftungen
Partnerbroschüre
Gestaltung/Konzept

zwei:null
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:mlzd
Booklet 15_15
Broschüre
Gestaltung/Konzept

zwei:null
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Logo/Postkarte/Flyer/Programmheft

Poster/OOH
Anzeige/Webseite 
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EVENTS 

04.04 – 10
.04 BEST of fINLaND-fRüHSTücK, Facil, 07

.00 – 11.00 
Uhr

04.04 – 11
.05 HELSINKI By NIgHT, Gallery TaiK,

 brandatmosphere, KF
A Gallery

  Galerie koal

18.04 – 27
.04 THE TImE of DISTaNcE, Field Galerie, Hope&Glory, Acud Kino

18.04 – 04
.05 NIgHT oN EaRTH: PHySIcaL BEaTS aND mENTaL BRuISES 

  Showroom, Zero Gallery, Kuns
tfabrik, 103

 Club, San 
Remo, Mysliwska

25.04 – 04
.05 HELSINKI-maRKT, Alexanderpla

tz

auSSTELLuNgEN 

 

07.03 – 02
.05 HEL LooKS – »STRaSSENmoDE« auS HELSINKI, Finnland-

Institut

28.03 – 02
.05 ScHIcHTEN DER ERINNERuNg – DaS muSEum KIaSma IN BERLIN    

  Felleshus d
er Nordischen B

otschaften

02.04 – 27.
04	 fINNLaND – KLEINE gRoSSmacHT DER muSIK? Foyer der 

Philharmonie

04.04 – 02.
05	 DESIgNERS ’07, Showroom Create Berlin e. V.

04.04 – 04.
05	 fENNIa PRIzE 2007 – gooD DESIgN gRowS gLoBaL 

  Internationa
les Design Zentru

m

16.04 – 05.
05	 foToauSSTELLuNg »STuDIum IN HELSINKI«, Humboldt-Universität

muSIK 

 

18.04 – 30.
04 fINNISH muSIc wEEK – ELEKTRo, RocK, mETaL, PuNK, Jazz u. V. m. 

  Diverse Clubs

20:00 MUSIK	 DEuTScHES SymPHoNIE-oRcHESTER BERLIN, Philharmonie

fR 04.04  
14:00 SEMINAR INcLuSIVE DESIgN – fENNIa PRIzE SEmINaR oN THE REquIREmENTS   

  of THE occuPaTIoNaL wELL-BEINg aND agEINg oN DESIgN     

  Internationales Design Zentrum 

18:00 EXPO  fENNIa PRIzE 2007 – gooD DESIgN gRowS gLoBaL       

  Eröffnung, Internati
onales Design Zentrum

20:00 EXPO  DESIgNERS ’07, Eröffnung, Showroom Create Berlin e. V.

Sa 05.04  

 

21:00 FILM VaRaSTETTu KuoLEma – SToLEN DEaTH 

  (Nyrki Tapiovaara, FIN
 1938), Zeughauskin

o

So 06.04  

 

19:00 FILM DRaKaRNa öVER HELSINgfoRS – KITES oVER HELSINKI 

  (Peter Lindholm, FIN/SWE 2001), Zeughauskino

21:00 FILM	 	RIKoS Ja RaNgaISTuS – cRImE aND PuNISHmENT 

  (Aki Kaurismäki, FIN 1983), Zeughauskino

DI 08.04  

  

PRogRammüBERSIcHT

DI 01.04  

  

19:00 EXPO ScHIcHTEN DER ERINNERuNg – DaS muSEum KIaSma IN BERLIN    

  Eröffnung, Felle
shus der Nordischen Botschaften 

20:00 FILM	 RIKoS Ja RaNgaISTuS – cRImE aND PuNISHmENT 

  (Aki Kaurismäki, FIN 1983), Zeugha
uskino

mI 02.04  

 

20:00 MUSIK	 DEuTScHES SymPHoNIE-oRcHESTER BERLIN Philharmonie

20:00 FILM VaRES (Aleksi Mäkelä, FIN 2004), Zeugha
uskino

Do 03.04  

Do 10.04  

 

19:00 LESUNG 
IcH HaBE EINEN BERNSTEIN, DER DuRcHS SEEwaSSER ScHImmERT 

  Tua Forsst
röm, Finnland-

Institut

fR 11.04  

19:00 FILM	
SEINIEN SILmäT – THE waLLS HaVE EyES (Antti Peippo

, FIN 1981),

  yHDEKSäN TaPaa LäHESTyä HELSINKIä – NINE wayS To aPPRoacH  

  HELSINKI (Jörn Donner, FIN 1982), Zeu
ghauskino

mo 14.04  

 

19:00 FILM 
ELoKuVaRuNoELma oRKESTERILLE – a cINEmaTIc PoEm foR     

  oRcHESTRa (Pekka Hako, FIN 2007), Fin
nland-Inst

itut

DI 15.04 
20:00 MUSIK aVaNTI!: KuuLE – PoRTRäTKoNzERT, Lotta Wennäkoski, R

adialsystem

mI 16.04 

19:00 MUSIK mELIS JaaTINEN uND JaRI TyNI, Finnland-In
stitut

Do 17.04 

 

20:00 MUSIK caNToRES mINoRES (DomKNaBENcHoR HELSINKI), Berliner Dom

20:30 MUSIK SaTumaa – TaNgo auf fINNIScH, ufaFabrik

20:30 LESUNG auLI maNTILa, VaRPuNEN – EINE gEfäHRLIcHE aRT VoN gLücK    

  Britta Gansebohms Z-Salon in 
der Z-Bar 

fR 18.04 

 

  Finnland-Institut

DI 22.04  

 

19:00 MUSIK KamuS-quaRTETT, BKA-Theater

mI 23.04 

 

10:00 SEMINAR INTERNaTIoNaLE wocHE: ScHwERPuNKTTag EuRoPa / fINNLaND,    

  Humboldt-Universität

17:00 EVENT fEIERLIcHE ENTHüLLuNg EINER gEDENKTafEL füR JEaN SIBELIuS   

  Marienstrasse 4

Do 24.04 

 

09:00 SEMINAR STaDTENTwIcKLuNgSfoRum HELSINKI – BERLIN, Rotes Rathaus

09:00 MUSIK KINDERoPER: STRoHHuT, fILzPaNToffEL uND DER gRoSSE KNaLL    

  Theater an der Parka
ue (Whg. um 11.00 Uhr)

11:00 SEMINAR KINDER- uND JugENDTaNz, kreartell e.V.

14:15 SEMINAR mETRoPoLITaN cHaLLENgES aND INNoVaTIoN, Finnland-Institut

20:00 MUSIK	 PHILHaRmoNIScHES oRcHESTER HELSINKI, Philharmonie

fR 25.04 
 

09:00 MUSIK KINDERoPER: STRoHHuT, fILzPaNToffEL uND DER gRoSSE KNaLL    

  Theater an der Parkaue (Whg. um 11.00 Uhr)

09:15 SEMINAR mETRoPoLITaN cHaLLENgES aND INNoVaTIoN, Finnland-Institut

14:00 SEMINAR SozIaLE HERKuNfT uND BILDuNgScHaNcEN, Friedrich-Eber
t-Stiftung

20:30 MUSIK SaTumaa – TaNgo auf fINNIScH, ufaFabrik

Sa 19.04 

 

15:00 TANZ aKTIVISTIT: TEDDy, ufaFabrik

20:30 TANZ aKTIVISTIT: gIRLS’ fLIgHT, ufaFabrik

23:00 PARTY EuRoPäIScHE cLuBNacHT: JImI TENoR, RINNERaDIo, Kesselhaus

So 20.04 

 

15:00 TANZ aKTIVISTIT: TEDDy, ufaFabrik

mo 21.04  

 

19:00 LESUNG TaaVI SoININVaaRa, PImEyDEN yDIN – fINNIScHER TaNgo     

11:00 SEMINAR KINDER- uND JugENDTaNz, kreartell e.V.

20:00 TANZ	 VaNTaa DaNcE INSTITuTE, Kunsthaus Tacheles

Sa 26.04 
15:00 MUSIK KINDERoPER: STRoHHuT, fILzPaNToffEL uND DER gRoSSE KNaLL    

  Theater an der Parkaue 

15:00 EVENT	 HELSINKI-maRKT: gummISTIEfELwEITwuRf, Alexanderplatz

20:00 TANZ	 VaNTaa DaNcE INSTITuTE, Kunsthaus Tacheles

DI 29.04  
 

19:00 MUSIK SIEH DIR DEN NöRDLIcHEN HImmEL aN, Russisches Theater

mI 30.04 
 

19:00 EVENT	 HELSINKI-maRKT: TaNz IN DEN maI, Alexanderplatz

19:00 MUSIK SIEH DIR DEN NöRDLIcHEN HImmEL aN, Russisches Theater 

19:00 MUSIK  quaRTETT NIX, Passionskirche 

20:00 FILM EILa (Jarmo Lampela, FIN 2003), Zeughauskino

mI 09.04  
20:00 FILM mIES, JoKa EI oSaNNuT SaNoa EI – THE maN wHo couLDN’T Say No   

  (Risto Jarva, FIN 1995), Zeughauskino

  

DER fINNIScHE moNaT – üBERaLL IN BERLIN 
1. APRIL – 4. MAI 2008
DIE GANZE KRAFT EINER KULTUR: MUSIK, MODE, DESIGN UND KUNST

       HELSINKISSBERLIN.DE



 
HELSINKISSBERLIN BRINGT EUCH FINLAND’S FINEST.  

UND NOCH VIEL MEHR: EINEN MONAT LANG WIRD BERLIN VON 

EINER COOLEN MUSE GEKÜSST. MUSIK, KUNST, KULTUR, MODE –  

NUR DAS BESTE AUS DEM NORDEN FÜR DIE HAUPTSTADT.

JIMI TENOR        

PRÄSENTIERT:

HELSINKISSBERLIN.DE

KESSELHAUS
KULTURBRAUEREI

19. APRIL
          SUPPORTING ACT:

RINNERADIO

 KÜSST DICH!    
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05 CAMPAIGN GUIDELINES SYNThESIS

A3 GUIDELINE
This layout standard is simple to apply, shown here as 
a A3 Landscape layout.
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URL: Univers LT Pro Bold, 8.5 pt
Model No.: Univers LT Pro Roman, 8.5 pt

Image Surface: 195 x 195

DIN A3
420 x 297 mm

Headline: Akzidenz Grotesk Pro Bold, 23.5 pt

Type Area: 398 x 263 

210.5

256.5

15.5

8.5

x

x

x = 13.5

8

11

18.5

Logo Area: 85 x 23

A3 Landscape
297 x 420 mm
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05 CAMPAIGN GUIDELINES SYNThESIS

CORE MEN 
LAYOUT SAMPLE
The positioning of the Icons and other elements has 
been adapted to fit these formats. Use these examples 
as reference for similar adaptation sizes.

Ratio 0.50
500 x 1000 mm

Ratio 0.80
800 x 1000 mm
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Option 1 Option 2

POLAROID
CUSTOMIZATION 
GUIDELINES 
2014

FOR INTERNAL USE ONLY

4

Instant Frame Motif

Logo

01 STANDARD SCENARIOS

CUSTOMIZATION 
RATIONALE

The standard scenarios in this section are comprised of 
Instore Customization, Window Customization and Instore 
Marketing Tools.

We chose the following campaign elements to customize 
the different scenarios:

– Polaroid Logo for a simple and clean solution.
– Campaign Visual to showcase the campaign collections
 according to the campaign guidelines.
– Instant Frame Motif to showcase the campaign layout  
 and elements (logo, payoff, icons).

It is mandatory to only use these elements for all 
customizations in order to keep a consistent look and 
feel and brand message across stores.

Campaign
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01
STANDARD
SCENARIOS

51

03 CAMPAIGN CONCEPT

INSTANT FRAME
The «Instant Frame» is an iconic shape and style that is 
instantly ownable and recognizable for Polaroid. It draws 
a distinctive connection to a very positive part of the 
brand’s past. This has been adapted to work in the vast 
majority of printed applications.

54
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03 CAMPAIGN CONCEPT

BASICS
In terms of layout, we revert back to the classic «Instant 
Frame», drawing a deep connection to Polaroid’s iconic 
heritage through a renowned and instantly recognizable 
shape. To bolster this shift, icons now represent all colors 
of the original Polaroid rainbow. 

The Background Image (Field of Vision) remains crystal clear, 
sunny and perfectly balanced while what is out of that field 
is distorted. In this case a color cast «Triangle» represents 
distortion and the model – wearing his sunglasses – looks 
into the Field of Vision and sees the world clearly.

Headline

Icons

Logo

Background Image
Field of Vision

Model
looking out into a 

Field of Clarity

Color Triangle
Field of Distortion

Type Area

53

03 CAMPAIGN CONCEPT

BASICS
The Polaroid Eyewear visual concept for 2014 draws its aes-
thetic and message from 2013’s campaign – a literal portrayal
of the benefit of Polaroid lens technology. Everything within 
the sight Field of Vision of the Polaroid Eyewear model 
appears crystal clear, bright and perfectly balanced, while 
the environment outside is distorted. In 2013, this dichotomy 

was articulated with a color cast triangle cutting through 
the frame and the claim PERFECT VISION to reinforce 
the message that Polaroid sunglasses are distortion-free, 
innovative eyewear without compromise.

In 2014, we take this message to the next level, bringing 
the product into sharper focus. We crop close-up on the 
model and amplify key product benefits by eliminating body 
copy and placing the icons and claim in a more prominent 
position. We now see the model in full color and in a range 
of aspirational settings around the world. 
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05 CAMPAIGN GUIDELINES SYNThESIS

A4 GUIDELINE
This layout standard is simple to apply, shown here as 
a A4 Portrait layout.
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x

11

214.5

219.5

278.5

271.5

184141.588

15

199

Logo Area: 72 x 19

x = 11

18.5

Icon Area: 77 x 13

191.5

URL: Univers LT Pro Bold, 8.5 pt
Model No.: Univers LT Pro Roman, 8.5 pt

Image Surface: 188 x 188

DIN A4
210 x 297 mm

203.5

x

260

15.5

8.5

Type Area: 188 x 263 

Headline: Akzidenz Grotesk Pro Bold, 19.5 pt

A4 Portrait
210 x 297 mm
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01 STANDARD SCENARIOS

WINDOW 
CUSTOMIZATION
BIG WINDOW 
Version C

The Campaign Visual is broken down into 2 layers – the instant 
frame is placed in front of the product stands, to emphasize 
the products that show through the frame, while the collection 
key visual is placed behind the product stands to create depth.

– Instant Frame Motif and Campaign Visual according to 
 layout specification for Ratio 0.80. 
 Please refer to page 66 for corresponding guideline.
– Product stands mats according to Polaroid color palette.

27

01 STANDARD SCENARIOS

WINDOW 
CUSTOMIZATION
MEDIUM WINDOW
Version C

The Instant Frame Motif is placed in front of the product stands, 
to emphasize the products that show through the frame.

– Instant Frame Motif according to layout specification 
 for Ratio 0.80. 
 Please refer to page 66 for corresponding guideline.

– Product stands mats according to Polaroid color palette.

33

01 STANDARD SCENARIOS

WINDOW 
CUSTOMIZATION
2 SMALL WINDOWS

The Campaign Visual covers the entire surface of the left 
window while the Instant Frame Motif wraps around the 
entire surface of the right window to emphasize the product 
stands  that show through the frame.

– Instant Frame Motif and Campaign Visual according to 
 layout specification for Ratio 0.50. 
 Please refer to page 66 for corresponding guideline.
 Depending on your store needs, you might have to use 
 a different ratio

– Product stands mats according to Polaroid color palette.

40

01 STANDARD SCENARIOS

INSTORE 
MARKETING TOOLS
WALL MERCHANDISER
Version B

Wall Merchandiser additional use:

The Campaign Visual is applied to the back of the Wall Mer-
chandiser, and the Merchandiser is placed in front of a window 
to showcase the campaign on the outside and the product 
display on the inside of the store. The Merchandiser stands on 
the Polaroid Instant Frame carpet.
A frame is applied to the window to frame the Campaign 
Visual from the outside.

Note: It is mandatory that the carpet follows the Polaroid  
  Instant Frame guidelines, with the white frame and 
  Polaroid logo surrounding the color surface.

4242

02 BRAND ELEMENTS GUIDELINES

THE LOGO
Alongside the logo, colors and typeface play a key role in 
distinguishing Polaroid’s market presence. 

The logo is the central element that defines Polaroid’s pres-
ence in the market. Its components include the font, 
«Pixels» and background colors. The logo must be easily 
identifiable in all forms of communication.

Its implementation must be strictly adhered to according to 
the clearly defined variations in this document, and down-
loaded from the original data source. All Polaroid logos can 
be used in black (on white background) or white (on black 
background) only. The logos may be used only on white or 
black backgrounds (exception: Give-aways and packaging). 
The «old» colored Polaroid logos (colored «Pixels») may 
not be used anymore: We have changed from the colored 
«Pixels» to black and white only.

47

100%

80%

60%

40%

20%

Logo Colors

Primary/Icon Colors

Secondary

02 BRAND ELEMENTS GUIDELINES

COLOR PALETTE
The 2014 color palette is based on the classic Polaroid palette 
from the «Land Camera Rainbow» but has been given a slight 
bit more pop for modern graphic applications.

CMYK

PMS

RGB

HEX

Violet

C70 M70
Purple

R100 G95 B170
#645FAA

Green 

C30 Y100
382
R191 G215 B48
#BFD730

Yellow

Y100
Process Yellow

R250 G225 B0
#FFF200

CMYK

PMS

RGB

HEX

White

–
–
R252 G252 B252
#FFFFFF

Black

K100
Process Black
R0 G0 B0
#000000

Magenta 

M80
Process Magenta

R239 G91 B160
#EF5BA1

Blue

C80
Process Blue

R0 G185 B42
#00B9F2

Red

Y100 M100
185
R237 G28 B36
#ED1C24

Orange 

Y100 M30
130
R253 G185 B19
#FDB913

44
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02 BRAND ELEMENTS GUIDELINES

THE LOGO

48

y

02 BRAND ELEMENTS GUIDELINES

ICONS USAGE
When using the icons, it is important to maintain a 
consistent spacing that keeps the icons as far apart as the 
color bars are tall. Additionally, it is not approved to use 
the Icons without the labels.

y

20

01 STANDARD SCENARIOS

INSTORE 
CUSTOMIZATION
SHOW CASE
The Polaroid logo is placed on the base of the show case, 
perfectly centered. The Campaign Visual for mixed collections 
is placed onto the front and the back side of the show case 
glass box, taking up the entire surface.

Frontside Backside

5

01 STANDARD SCENARIOS

KEY VISUALS

The advertising campaign 2014 includes key visuals for the below stated collections:

Premium Women

 Model  Madison
 Location  Portofino

Core Men

 Model  Chad
 Location  Venice Beach

Premium Men

 Model  Chad
 Location  Chicago

Core Women

 Model  Madison
 Location  Phi Phi Island

Asian Women

 Model  Wang
 Location  Venice

Asian Men

 Model  Dae
 Location  Chicago

Sport Men

 Model  Chad 
 Location  Lake

Sport Men

 Model  Nathan
 Location  Mountains

Sport Women

 Model  Madison
 Location  Beach

Note: The customization guidelines have been developed using the Polaroid Core Men Key Visual as main reference, 
 but it is intended that the guidelines are valid for all the visuals of the 2014 campaign (here above).

  

STANDARD 
SCENARIOS
 
Customization Rationale 04

Key Visuals 05

Key Visual 2014 Usage Rights 06

Instore Customization
 Square Niche 08

 Rectangular Niche 09

 Wall & Rack 10

 Double Rack 11

 Rack 13

 Wall with Racks and Tester 14

 Niche with Shelves 16

 Table 17

 Elevator 18

 Show Case 19

Window Customization
 Small Window with Basement 22

 Medium Window 25

 Big Window 28

 2 Small Windows 33

 Window in Window 34

Instore Marketing Tools 
 Overview 36

 Merchandiser, Mirror and Tester 37

 Merchandiser and Desk Display 38

 Wall Merchandiser 39

* only for first reference, complete guidelines available in: 
 Campaign Manual Premium/Core Sunglasses Collections 2014, Campaign Manual Sport 
 Sunglasses Collections 2014 and Campaign Manual Asian Sunglasses Collection 2014
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A PAST LOOKING 
TOWARDS THE FUTURE
Polaroid Corporation was founded in 1937 by Edwin H. Land. Although primarily 
known for its cameras, the company became a world leader in optics and lens 
technology and a global eyewear manufacturer and distributor. Polaroid invented 
the first man-made polarizer for commercial use in 1929 and has been a pioneer 
and expert in polarizing lens technology ever since. Polaroid Eyewear remains a 
market leader in manufacturing high quality polarizing lenses and distributing 
fashionable polarized sunglasses around the world. Today the company is owned 
by Safilo Group, the worldrenowned Italian sunglasses manufacturer.
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ULTRASIGHT™

UltraSight™ lenses made with Thermofusion™ Technology and exclusively devel-
oped for Polaroid® polarized sunglasses, are made of nine functional elements. 
The core element of the lens construction is the polarizing light filter in the 
centre. UV light absorbers are bonded to both sides of the filter. These block 
all harmful UVA, UVB, and UVC light rays. Shock-absorbing layers are then 
fused to both sides of the UV absorbers, making the lens light, flexible and 
impact resistant. A scratch-resistant layer on both the outer surfaces completes 
the lens structure.
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1930s 1950s 1960s 1970s

With the sale of their 
first pair of sunglasses 
in 1937 to the first 3D 
movie glasses show-
cased at the 1939 
World’s Fair in New 
York City, Polaroid 
has become synony-
mous with culture 
and style throughout 
the decades. 

In the 40s, Polaroid was 
chosen by the U.S. 
Air Force and Army to 
be the supplier of high-
specification goggles 
used by both pilots and 
tank crews.

With the help of televi-
sion advertising, the 
50s saw the Polaroid 
Eyewear brand expand 
rapidly. A fact that was 
bolstered by the launch 
of their Cool Ray sun-
glass generation which 
was widely touted 
as the best polarized 
sunglasses to date.

In 1972, Polaroid Eye-
wear moved their lens 
making operation to 
a new European facility 
in Scotland. It was also 
the decade of very suc-
cessful brand launches 
including Polaroid 
aviator sunglasses (an 
all time best seller) 
and fashion designer 
Mary Quint’s co-brand-
ed collection.

During the 60s Polaroid 
went global, launching 
their sunglasses in 
45 countries. Soon they 
found themselves at 
the forefront of 60s 
culture and lifestyle 
with a range of unique 
windsor rimmed sun-
glass models. 

POLAROID 
EYEWEAR:
A BRIEF HISTORY

1940s
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100% 
PROTECTION

Polaroid sunglasses consistently 
surpass all international safety stan-
dards for protection against UVA, 
UVB and UVC.

It’s not just skin which is at risk from 
sun damage. Spending long periods 
outdoors without proper eye protection 
can lead to skin cancer on the eyelids 
and around the eyes and contributes to 
damage and diseases on the eye sur-
face such as cataracts. And since ultra-
violet light is scattered around the sky, 
staying out of direct sunlight does not 
protect you either. Let your Polaroid sun-
glasses take care of it. Enjoy the sun, 
but remember – never use sunglasses 
to look directly at it.

Polaroid’s sunglasses exceed inter-
national standards for UV protection, 
optical clarity and polarizing efficiency. 
Further more, our lenses are scratch 
resistant and shock absorbent for even 
more eye safety. Only genuine polarized 
sunglasses made with our exclusive 
Thermofusion ™Technology, afford this 
level of protection - ordinary sunglasses 
simply make things darker. Polaroid 
sunglasses will not only protect your 
eyes, they look great too.

Polaroid polarized sunglasses give you 
total protection. No compromise.
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POLARIZATION 
MEANS PROTECTION
Not all polarized lenses are equal in quality and polarization efficiency. Polaroid 
Eyewear is the pioneer and expert in polarized lens technology. It’s in our DNA 
to develop the best polarized lenses. So why do Polaroid polarized sunglasses 
protect better? The answer lies in the ability to block virtually all glare – the 
number one contributor to eye fatigue, reduced visibility and visual distortion. 

Polaroid’s unsurpassable anti-glare properties
Glare of course, comes from light and light is made up of waves travelling in 
different directions. Vertical light is useful to the human eye; it helps us see. 
Horizontal light, however, simply creates glare. The vertically-aligned polarizing 
layer inside every Polaroid lens does not allow horizontal light to pass through. 
With Polaroid’s unsurpassable anti-glare properties, you can wear Polaroid lenses 
all day every day and enjoy whatever you’re doing in safety and comfort. 
Independent researchers has even concluded polarized sunglasses improved 
safety by increasing reaction time while driving, adding another layer of 
protection to your day. 
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Since Dr. Edwin Land developed the 
first polarized lens back in 1937, 
Polaroid sunglasses have continued 
to provide the perfect blend of eye 
protection and unique style. 
    Our innovative UltrasightTM 
Polarized lens has nine separate 
layers that work to block out 100% 
of harmful UV 400 rays while elimi-
nating hazardous glare. 
  Now add in our ThermofusionTM 
lens forming technology for incred-
ibly precise optics and you have 
crisp, clear visibility and unparalleled 
vision with no squinting or straining. 
    So try on a pair today and see 
what you’ve been missing.

             PERFECT VISION.

4

HERITAGE OF 
INNOVATION

+
 

PROTECTION 

+
 

SUPERIOR 
VISION

 = 
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THERMOFUSION
Thermofusion™ Technology is the innovative production process developed 
specifically for our UltraSight™ Lenses. Using it allows us to form lenses in a way 
that fully protects the polarizer that is at the core of the lens. With other tech-
niques, the the plarizing film for the lens comes into direct contact with hot 
plastic – compromising its efficiency or forming the lens in a way that results in 
poor optics. Thermofusion™ Technology overcomes both these issues by 
accurately protecting, shaping and tapering each lens during production. The 
result is the UltraSight™ lens, a breakthrough in quality and technology, delivering 
great polarizing efficiency and perfect optics.

Unrivalled technology
Created exclusively by Polaroid Eyewear, Thermofusion™ Technology is a step 
forward in optical manufacturing. It starts with convex and concave moulds that
are smooth, hard and made from an alloy with high levels of thermal conductivity. 
Precisely designed, these moulds ensure that the lenses are optically correct – 
thicker at the centre and tapered toward the edges. By carefully controlling 
the temperature and protecting the polarizer with additional lens layers, the heat 
and pressure used in the process preserves lens efficiency. Our technology is 
also flexible enough to create lenses with widely different curvatures and the 
same careful optical fine-tuning.With Thermofusion™ Technology, we can create 
lenses that are optically correct and block glare with great efficiency. They’re also 
more scratch resistant, more impact resistant and offer 100% UV protection 
to the highest level. Exclusive to Polaroid Eyewear, the UltraSight™ lens is our 
highest performing lens ever.

1 2

3

Step 1
Lens is placed between the highly polished 
concave and convex moulds.

Step 2
heat and pressure are applied, 
precisely curving the lens for optical clarity.

Step 3
The lens curve is set during the cooling cycle 
and ten unloaded for use.
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CLEAR 
CONTRAST

Greater visual definition through 
enhanced contrasts.

Glare disturbs your colour perception 
as well as your clarity of vision.
Polaroid polarized lenses - made with 
our unique Thermofusion™ Technology 
- block out virtually all glare, allowing 
only the useful light to enter your eye. 
To ensure that lens performance is not 
compromised when the lens is worn 
a durable scratch- proof finish is 
applied to the polarized lenses. This 
layer allows the polarized lenses to 
retain their high optical performance. 
The result is perfect vision allowing you 
to see greater visual definition.
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1
Vaccum-forming produces a lens of uniform thickness
which distorts vision. 

2
UltraSightTM lenses, made with ThermofusionTM and used exclusively 
in polaroid Polarized Sunglasses, are tapered towards the edges for 
uncompromized, perfect vision. 

1

2

SUPERIOR 
OPTICS

Improving visual acuity is a goal that 
shaped our research into the 
development of Thermofusion™ Tech-
nology. By investing into this unique 
process, we are able to create lenses 
that are thicker in the middle and pared 
toward the edges. These preserve 
visual acuity so wearers can accurately 
see sizes, shapes and distances 
perfectly clearly without any eye stress 
or headache.

Highest level of quality control 
Our lenses are formed in Europe (Vale 
of Leaven, UK) and a team of quality 
experts ensure that the Thermofusion™ 
process is always delivering outstand-
ing UltraSight™ quality lenses, that are 
accurrately and comprehensively tested 
before they are put into our Polaroid 
polarized sunglasses. Test them now 
and experience all the great benefits.

19

GLARE
FREE VISION

Polaroid polarized lenses block out 
virtually 100% of glare.

What causes glare?
Glare is concentrated light reflecting 
off a horizontal shiny surface, such as 
sand, water, snow or roads. It reduces 
visibility and makes it uncomfortable, 
painful and dangerous to carry on driv-
ing, cycling, skiing or just sunbathing.

How do Polaroid polarized 
sunglasses help?
Not all sunglasses do help. Some just 
make things look darker. But Polaroid 
polarized sunglasses block virtually 
all glare. Light is made up of waves 
travelling in different directions. Vertical 
light is useful to the human eye; it helps 
us see. Horizontal light, however, 
simply creates glare. The vertically-
aligned polarizing layer inside every 
Polaroid lens does not allow horizontal 
light to pass through.With Polaroid’s 
unsurpassable anti-glare properties, 
you can wear Polaroid lenses all day 
every day and enjoy whatever you’re 
doing in safety and comfort. Test 
Polaroid polarized sunglasses to experi-
ence perfect vision.

Visibility with Polariod Polarized sunglasses

Visibility without Polariod Polarized sunglasses
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DR. EDWIN LAND: 
A TRUE PIONEER
Inventor, physicist, entrepreneur. Just a few words to describe Dr. Edwin Land, 
the founder and pioneering force behind Polaroid. A native of Bridgeport, 
Connecticut, Dr. Land set out at the age of (xx) to make a name for himself 
in New York City. In 1929 he did just that by creating the world’s first synthetic 
polarizer, named Polaroid, the basis of all polarized eyewear, photo lenses 
and screens today. Five years on, in 1935, Dr. Land sold his first pair of sun- 
glasses. Soon after, he renamed his «Land-Wheelwright Laboratories» company 
the Polaroid Corporation, beginning the journey of establishing Polaroid as the 
successful sunglass brand we know today.
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Say hello to the Panasonic S1 Heat Pump Tumble Dryer. Its Refresh programme quickly removes odours from your fabrics 
without the need to wash them, thanks to Steam Action. The result: Refreshed clothes that are ready to wear. 

Take care of what you love.

www.panasonic.eu

How?
NoT To SMELL LIKE 
LUNCH AFTER HAVING IT?

The Panasonic VS4 Washing Machine is happy to help out. Its Steam Action feature 
reduces wrinkles and ironing time. Small powerful particles of steam let fabrics regain 
their original shape and make them quick and easy to iron.  

Take care of what you love.

www.panasonic.eu

How?
CAN A wASHING  
MACHINE  
HELP ME IRoN?

The Panasonic FX3 fridge-freezer gives nutrients a good reason to stay: Vitamin-Safe.  
Two flashing LEDs installed in this compartment simulate the blue and green hues of 
sunlight to activate the natural defences of fruit and vegetables – making them stay  
fresher for longer and longer. 

Take care of what you love.

www.panasonic.eu

How?
To MAKE VITAMINS  
FEEL AT HoME?
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The Panasonic V1 side-by-side fridge takes care of your food and the environment.  
The smart combination of Inverter technology and Thermodynamic Cabinet awards  
the V1 with the energy label rating of A++, which means that it consumes up to 40%  
less energy than an A-rated appliance. A classic win–win situation. 

Take care of what you love.

www.panasonic.eu

How?
To SAVE AND wIN  
AT THE SAME TIME?

Say hello to the Panasonic S1 Heat Pump Tumble Dryer. Its Refresh programme quickly  
removes odours from your fabrics without the need to wash them, thanks to Steam Action.  
The result: Refreshed clothes that are ready to wear.  

Take care of what you love.

www.panasonic.eu

How?
To wEAR LAST NIGHT’S 
CLoTHES ToDAY?
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